
Earlier this week, the WSJ reported on a nuance in the New York state tax code that has
come take a bite out of at least one bagel company’s profits, and it illustrates how the
complexities of arbitrary taxation schemes can rear their ugly heads and create
incentives–and challenges–for consumers and sellers alike that would seem silly were it not
for their very real economic impacts.

Read the full piece here.

 

http://online.wsj.com/article/SB10001424052748704340504575448033463314628.html
http://online.wsj.com/article/SB10001424052748704340504575448033463314628.html
https://truthonthemarket.com/2010/08/26/to-slice-or-not-to-slice-a-taxing-question/

